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BME5049 Marketing Strategy
Instructor: Prof Prem N Shamdasani

Overview
This intensive marketing module is designed for experienced senior executives who not only wish to learn about the conceptual frameworks and analytical and AI tools to better understand customers and markets, but who also value experiential learning opportunities from visits to companies with regional and global operations*, dialogue sessions with senior executives from various industries, and networking with key alumni and influential thought leaders.
 
Course Objectives
To encourage strategic thinking about marketing, this module integrates theory and practice from the core disciplines of Marketing Strategy, Cross-Cultural Consumer Behavior, Brand Management, Digital and Social Media Marketing and Analytics and Business Sustainability and Corporate Social Responsibility.

Successful marketing execution is predicated on a sound understanding of the basic marketing management process that delivers superior customer value in diverse and changing market environments and across multi-media platforms and channels. Global and Asian marketing examples and case studies as well as insights from the instructor’s consulting projects in the Asia Pacific region will be utilized to challenge senior executives’ mindsets and enhance learning based on the following core marketing themes:

1. Customer centricity in the Age of AI and Digitalization
2. External Brand Alignment: Strategies for Sustainable Market Leadership
3. Internal Brand Alignment: Building a Passionate and High Performing Brand
4. Purpose-led Marketing (Integrating Social Purpose in Marketing Strategy and Execution)
5. Gen AI-assisted Strategic Marketing Plan Development
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